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Personas — The Converts

“It is important fo me to support a local farm,
plus the food is 100% better.”

3

7

Martha Ferguson

1 of 44

Objective

Since Martha works as nurse she has seen the impact of cancer and
autoimmune diseases on her patient’s lives. As a result she has made the
decision to change the way she eats in an effort to minimize her risk of
ending up like her patients. After some research she believes that eating
food that is produced in a sustainable manner will aid her in reducing her
risks. She has been to a few farmers’ markets before but wants to mainly buy

locally from a sustainable farm.

Behaviors
A 4
5 o Miles o 50
v
1 o Buy Local Already o 5
v
1 o More on sustainability o 5

Goals

Needs

Age: 25-30
Occupation: Nurse
Education: BS in Nursing
Location: Suburbs of Philadelphia

* Improve overall health
* Support the local community

* Find a farm that has reasonable
prices

e A local farm within 35 miles

* A farmers’ market to supplement
forlocal farm

* Information on farm’s farming
practices
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Personas — The Veterans

Objective

Marshall grew up on a farm and knows the importance of sustainable farming. Since
his job requires him to live in the city, Marshall and his family grow some of their fruits
and vegetables in a community garden. He has been buying the rest of his food
that he doesn’t grow at a local farmers’ market. However, the farm that he bought
his meat from stopped seling at the market near his home. Marshall has decided

to find a farm outside of the city where he can buy his meat. By choosing a farm
outside of the city, Marshall can bring the wife and kids along for a mini weekend
trip. This will allow Marshall to relive his childhood and share it with his family.

Behaviors
v
5 o Miles o 50
“My family and | grow a lot of the food we eat, v
and we try to dine at farm-to-table restaurants.” 1 o Buy Local Already ° 5
v R
1 o More on sustainability o 5
Marshall Mills Goals Needs
Age: 35_ 40  Teach his kids the importance of * A new farm to buy meat from
o - sustainable farming * A farm within 50 miles of
ccupation: Accounfant o share what it was like growing up Philadelphia
Education: MBA on a farm with his family « Information what products the

] farm sells
Location: Philadelphia
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Personas — The Transplants

Objective

Katie grew up in a small town in North Carolina and had easy access to
local farms. She just moved to the suburbs of Philadelphia for her new job as
a social worker and wants to continue supporting her community by buying
from a local farm. Since she is new to the area she is not sure where one is
and the local health food store does not have the fresh peaches that she
craves. Katie is against the use of GMOs and pesticides, so the practice of
sustainability is very important to her.

Behaviors
v
S5 o Miles o 50
“I love going to a farm on a summer’s day v
and buying the peaches!” 1 o Buy Local Already o 5
v oge
1 o More on sustainability o 5
Katie Mathews Goals Needs
Age: 30-35 * Find a farm that is close to her * A local farm within 30 miles of her
. . « Support her community home
Occupation: Social worker « No harmful pesticides « Information to make sure the farm
Education: Bachelor of Liberal Arts o« No GMOs 's sustainable

Location: Suburbs of Philadelphia
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Site Map

Outbound Links
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Flow Chart

Search

O —

Landing Page

Sign up for
news letter

$—

!

Your Farm é

Success Message

Dev

Okay

Dev

p—

Find Farm
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| Button

Still In Development

Out Bound

= = Visit Farm’s Site -—) _
=

Nitty-Gritty - SDA ___)m
=
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Experience Map

Lens

Goals

Doing

Touchpoints

Experience
Timeline

DISCOVERY USE MAP VALIDATION

Find a website that has a listing of Search for farms

Verify that the farms meets the user's requirements
sustainable farms

* Searching various web sites for ¢ Find farms that are within the * Visit farm's welbsite
information on sustainable farms in desired radius « Buy food that was produced in a sustainable
fhe area * Read provided information manner

« Tell others about farm

Search

Gosgle ]

Verify farm is

I sustainable

6 Find a farm Sustainable FarmO

20 miles -
’ ®
GRAZING
SEASON * o
v ! /7
Find Grazing Season :
| (™ | hed
s

Buy products

Driver — Sustainable

Experience
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Competitive Analysis — Eat Wild

thWB [LD Getting Wild Nutrition from Modern Food

Home

Pastured Products Directory - Pennsylvania

Shop for Local
Grassfed Meat,

Eggs & Dairy
Find a farm near you on our
PENNSYLVANIA MAP, or browse the
alphabetical list below.

Shop the Eatwild
Store for Books
& Kitchen Tools

Notes & News

Visit our Pennsylvania Beyond the
Farm page to find a list of local

stores, restaurants, and markets that

Grass-Fed Basics

Food Safety
- e (s vt sell grass-fed products.
Healthier Animals f \
; Go_ gle -“&MQP%E s
Environmental Map data ©2016 Google, INEGI _Terms
Benefits Esnare | HETTE
View LARGER MAP
Benefits for
Farmers
Health Benefits The following farms and ranches have certified that they meet Eatwild's criteria for producing grassfed meat, eggs and

Link dairy products. Contact them directly for additional information or to buy their products:
nks

M Robi
9 Jo Hokimson 4 Ever Moore Farm - See below

Producers’ Corner

Absolute Pastured Poultry raises all-natural chickens on pastures in the scenic Sugarloaf Valley near the foot of Sugarloaf
Mountain located close to Interstates I-80 and |-81. Our farm is miles away from "industry” in the heart of prime agricultural land
with excellent deep well water and pastures that have only been used for natural grass for over 25 years.

We initially began raising chickens for ourselves, but found that others were also interested in healthier, highest quality, naturally
raised chicken that are never fed any antibiotics, hormones or animal by-products. Our flocks are Cornish/Rock cross birds that
produce excellent quality, hearty tasting chicken weighing between 4-7 pounds.

Currently, we begin in the Spring and are able to raise multiple flocks of 50-80 chickens each throughout the summer and into

fall. Ordering is by pre-arrangement before and during this time period. You MUST contact us ahead of time and plan for receipt
Search Eatwild of your order shortly after processing. We do not presently store large amounts of meat for winter sales.
Contact us today for details on how to place an order that will fill your freezer with great tasting, high quality, natural pastured
Find our poultry at reasonable prices!
favorite books
on food & Absolute Pastured Poultry, Sue Ritter, 572 W County Road, Sugarloaf PA 18249. (570) 788-1044.

farming in the
Eabuwlld Stara

E-mail: absolutepp@email.com Website: http://www.absolutepasturedpoultry.com.

7 of 44

Site
Eat Wild

http://www.eatwild.com/products/
pennsylvania.htmil

Description

Eat Wild provides information
to promote the benefits of
choosing meat, eggs, and
dairy products from 100%
grass-fed animals or other
non-ruminant animails fed
their natural diets. Along with
providing user’s information
on farms that meet these
standards.

Notes

1. After selecting a state a
new page loads displaying
a map of farms and returns
a listing of the farms

2. Provides a link to Google
Map page were users can
find a farm

3. Returns the list of farms
in the selected state in
alphabetical order
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Competitive Analysis — Eat Wild

= PennsylvaniaFarms &R.. Q i

. P

Bramptone, chrdriti:i
Qv

/ T TR 0o Site

Eat Wild — Google Map page

Kltchener Mlssmsaug

Click on the red pushpins for more Hamllton g e | : 7
information about grassfed meat and dairy ol sy,acuse AL ¢
roducers. Use the + or - buttons on the Q¥ ] B
EI’33 061 vi _BBuffalo L N E W YO-RK o
061 views B /At {7 L Noi-es
SHARE \

1. List of all farms in and
surrounding the state

2. User has the option to click
a pin which brings up the

¥ o | Ithaca L_ _,’/

Untitled layer

& Absolute Pastured Poultry
& Alt Perlswalde Farm

& Amazing Creation Ranch

'S J ..
’f ’ ? ; i

cranton ) "ﬂ_\ i?;,:-', W

selected farms information

' ung Sl i on the left hand side of the
Apple Ridge Farm Sl \
R\ page.
... 106 more ’
) F"-itt_s.’a’b' :
T
QVAY ;A
LWy
Morgantown
st /
L hel:
E S T Na‘:fxg‘frgyfe;r Halliso_nflulg
SINIA /r =1k # O'I::eiiont‘ily
4 The George™ ," ]
' endDeflerson d S\Charlottesvifle s | 7 TN ' +
2 / National.. pell 'b"‘ﬁ_l {® A . Y Py | |
Made with Google My Maps ~ _.— _, g "_':;/ Goaogle My Mapsx, 9
e Richmond Map data ©2016 Google Terms 20miL_
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Competitive Analysis — Eat Wild

eOtw [LD Getting Wild Nutrition from Modern Food

Home

Shop for Local
Grassfed Meat,
Eggs & Dairy

Shop the Eatwild
Store for Books
& Kitchen Tools

Notes & News

Grass-Fed Basics

Food Safety

Healthier Animals

Environmental
Benefits

Benefits for
Farmers

Health Benefits
Links

Meet Jo Robinson

Producers' Corner

How to Donate

Scientific
References

Contact

Search Eatwild

Find our
favorite books
on food &
farming in the

Eminasilad Sbamn

Pastured Products Directory - Pennsylvania

raA

9] Pennsylvania... | ]

Find a farm near you on our
PENNSYLVANIA MAP, or browse the
alphabetical list below.

Visit our Pennsylvania Beyond the
Farm page to find a list of local
stores, restaurants, and markets that
sell grass-fed products.

Elshare | BT H
View LARGER MAP

The following farms and ranches have certified that they meet Eatwild's criteria for producing grassfed meat, eggs and
dairy products. Contact them directly for additional information or to buy their products:

4 Ever Moore Farm - See below

Absolute Pastured Poultry raises all-natural chickens on pastures in the scenic Sugarloaf Valley near the foot of Sugarloaf
Mountain located close to Interstates |-80 and I-81. Our farm is miles away from "industry” in the heart of prime agricultural land
with excellent deep well water and pastures that have only been used for natural grass for over 25 years.

We initially began raising chickens for ourselves, but found that others were also interested in healthier, highest quality, naturally
raised chicken that are never fed any antibiotics, hormones or animal by-products. Our flocks are Cornish/Rock cross birds that
produce excellent quality, hearty tasting chicken weighing between 4-7 pounds.

Currently. we begin in the SDI'iI'IQ and are able to raise multiple flocks of 50-60 chickens each throughout the summer and into
fall. Ordering is by pre-arrangement before and during this time period. You MUST contact us ahead of time and plan for receipt
of your order shortly after processing. We do not presently store large amounts of meat for winter sales.

Contact us today for details on how to place an order that will fill your freezer with great tasting, high quality, natural pastured
poultry at reasonable prices!

Absolute Pastured Poultry, Sue Ritter, 572 W County Road, Sugarloaf PA 18249, (570) 788-1044.
E-mail: absolutepp@email.com Website: http://www.absolutepasturedpoultry.com.

What works

e Detailed list of all farms in
selected state

What doesn’'t work

* Map is to smalll

e There is no search for farms
by city or zip code

* User has to go to a new
page to find farms in their
area

Take-aways

* Focus page on map of
farms

* Reduce the farm
information to only the
essentials

* Consolidate map page
and farm listings for better
experience
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Competitive Analysis — LocalHarvest

B LocalHarvest

Real Food, Real Farmers, Real Communitys™ m
Farms,

Home  Shop CSA

0

{ Near: Horsham, PA

CSAs, Products..

] m
J

Farms Farmers Markets Events

Newsletter

Photos

5686 More cities »

Local to: Horsham, PA

f §
~ Levittown
. A MY
7 ’, |
Terme of Use F%e;hr‘t a map o

53 o ﬁ
rJ(';:,J(a:o'r’ggle

LS R

Map ditg 036 Google

Local Farms | Farmers Markets | Restaurants | Food Co-ops / Groceries | Pick Your Own | Farm Stands | Others
Events Featured Members
2016 Meat CSA B Durham Glen Farm
Jan 29 - Jan 29, Frenchtown , NJ Pipersville, PA
Oak Grove Angus Farms o fr dr

Hoboken and Jersey City CSA Enroliment...
May 4 - May 10, Hoboken & Jersey City, NJ
Poplar Wood Farm

B Cherry Grove Farm
Lawrenceville, NJ

Warren County CSA Sign Ups Going on No...

May 4 - May 10, Port Murray , NJ Hand |\, B Hand Picked Farm
Poplar Wood Farm ::I:d i Flemington, NJ

S8 more events »

Featured CSAs

E M Farmer John Palovchak's Produce

Doylestown, PA

m M Roots to River Farm

MNew Hope , PA

search for members »
list all members »

10 of 44

Site

LocalHarvest
http://www.localharvest.org
Description

Connects people looking for
good food with the farmers
who produce it.

Notes

1. Allows users to search by
city

2. Displays map with icons

of the surrounding farms,
CSAs, farmer's markets etc
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Competitive Analysis — LocalHarvest

uLocalHarvest on  w | Site
LocalHarvest — search results

Real Feod, Real Far mers, Real COl’h‘fﬂU.'."'."('?f
Farms ¥ farms Near: Horsham, PA page

Home Shop CSA Farms Farmers Markets Events Newsletter Photos

ToOyieowoY T T
<

iy P

VXl Notes
3B Bl e ) 1. Map displays results near
L0 g B ata 92016 Google “sTerms of Use * Reporta map error the user's search inpUT

B Farm @ Farmers' Market B Restaurant B Grocery [ Other .
2. Returns a list of farmes,

Showing page 1 of 5, for 46 listings farmer's markets etc
® Farmer John Palovchak's Produce Doylestown, PA & & & & & ‘Q

In celebration of 2016, join our CSA this month at the 2015 Share cost (no increase with Share amount
for the Spring/Summer harvest season). Once a week for 24 weeks arrive at our farm for our best
selection of vegetables, fruits, flowers, herbs and free range eggs. more...

m Blue Moon Acres Buckingham, PA k

Growing good-quality food in accordance with sustainable agricultural practices. Visit our markets at our
farms in PA and NJ: Buckingham, PA: Tues & Fri 10-4 Pennington, NJ: Monday-Friday 10-6, closed
Tuesdays. Saturday/Sunday 9-5 Stockton Farmer's Market, Stockton,NJ: Friday 10-6, Saturday 9-4,
Sunday 10-4 more...

m Blooming Glen Farm Perkasie, PA & & o & "h
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Competitive Analysis — LocalHarvest

B8 LocalHarvest

Real Food, Real Farmers, Real Communitys
farms

Near: Horsham, PA

Home Shop CSA Farms Farmers Markets Events MNewsletter Photos
F " ) 7 UU]’I%\UHH" T T g
& “‘ 'y . W"’*} N
4 - a
- &
= |- f L | & id ‘/j

' .Tquntr.'fn i~

i N »
Levittown &a /
ey ey

-2
. L
s il
i

A
£ E @Kingqf ‘zi $ i \

STA g = w":ﬁ‘ﬁ;é?iaﬁﬂmﬁ Google_jarms of U;e Report & map eror
M Farm @ Farmers' Market B Restaurant B Grocery I Other

Showing page 1 of 5, for 46 listings

u Farmer John Palovchak's Produce Doylestown, PA i o o 5 *b\

In celebration of 20186, join our CSA this month at the 2015 Share cost (no increase with Share amount
for the Spring/Summer harvest season). Once a week for 24 weeks arrive at our farm for our best
selection of vegetables, fruits, flowers, herbs and free range eggs. more...

m Blue Moon Acres Buckingham, PA "’h

H
Growing good-guality food in accordance with sustainable agricultural practices. Visit our markets at our
farms in PA and NJ: Buckingham, PA: Tues & Fri 10-4 Pennington, NJ: Monday-Friday 10-6, closed

Tuesdays. Saturday/Sunday 9-5 Stockton Farmer's Market, Stockton,NJ: Friday 10-6, Saturday 9-4,
Sunday 10-4 more...

= Blooming Glen Farm Perkasie, PA & # fr ‘b\

-
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What works

* The ability to search by city
or zip code

e Detailed list of all farms in
selected state

* Image of the farms

What doesn’t work
* Map is to small

* [cons on map are hard to
make out

Take-aways

* Map needs to be focal
point

* Images of farms is more
aesthetically appealing

e Centralize farm information
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Wireframes — Desktop

* When users arrive to Grazing Season'’s landing page they
can search for local sustainable farms by cities

[Logo]
90px X 90px

o o ™ more about Grazing Season

* The user has the option to scroll down the page to read

[ Call to action parent div ]
930px X 567px

ON

FIND YOUR LOCAL FARM

[ Search input ] . [Search btn]
40apx x 55px | YOUI Clty. - 128px X 55px

Landing Page
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Wireframes — Desktop

[Heroimg 2]
100% X 300px

[Our vision div ]

our ViSion 355p% X 96px

[ Our visionimg 1]
311px X 311px

[ Over vision text ]
577px X auto

[Heroimg 3]
100% X 300px

About Us

Landing Page Cont.

14 of 44

* As the user scrolls they can read Grazing Season’s mission
statement and the about us
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Wireframes — Desktop

About Us (oout e o)

[About Us img 1]
311px X 811px

[ About us text |
577px X auto

[Heroimg 4
100% X 300px

[ Search input] . [Search btn]
404px X 55px Clty. . 128px X 55px

Social Social Social
media media media

Landing Page Cont.

* At the bottom of the page the user has the option to search
for a local sustainable farm or sign up for Grazing Season’s
newsletter.

* |f the user subscribes a success message is displayed — see
page 31 for interaction



Grazing Season 16 of 44

Version 01 publishec November 30, 2017 by Austin Davis

Wireframes — Desktop

* When the users arrive to the Your Farm page the user is
greeted with a map displaying all of the farms surrounding
the selected city the user searched

* The farms are displayed in alphabetical order with an image
of the farm

* The user has the option to narrow down the farm list, for that
interaction see page 32

* The user can scroll down the page to see all of the farms

[Logo]
90px X 90px

[Map]
960px X 520px

Map

[All farms A-Z]

[Framimg] [Framimg] [Framimg]
300px X 300px 300px X 300px 300px X 300px

Your Farm Page
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Wireframes — Desktop

* When the users comes to the Nitty-Gritty page they can
watch a video on sustainable farming vs. industrial farming

* The user can scroll fo read more information on sustainable
farming and similar movements and practices

[ Title ]
[ Information Topic 1] ot s
(- |
(. |
(. |
‘(. |
O I

[ Information p ]
550px X auto

Nitty-Gritty img 1

Nitty-Gritty
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Wireframes — Desktop

e The user can continue to read and scroll down for more
information

Nitty-Gritty img 1
100% X 300px

[ Information div ]

[ Information Topic 2 ] 5300 Xauto

[ Information p ]
550px X auto

Nitty-Gritty img 2
100% X 300px

[ Information div ]

[ Information Topic 3 ] 5300 Xauto

[ Information p ]
550px X auto

Nitty-Griftty Cont.
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Wireframes — Desktop

Nitty-Gritty img 3
100% X 300px

[ Information div ]

[ Information Topic 4 ] 5300 Xauto

[ Information p ]
550px X auto

Social Social Social
media media media

Nitty-Griftty Cont.

19 of 44

* From here the user can either share Grazing Season on social
media or scroll back to the top of the page and use the links
to other pages of the site
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Wireframes — Mobile

_ ABOUT US
[Heroimg 2]
I
OUR VISION
[your city... }
I
[Heroimg 3]
ABOUT US
[Heroimg 2]
I
Landing Page Landing Page Cont. Landing Page Cont.

* Much like the Landing page for desktop the mobile version
has many of the same features

* To achieve the layout changes Bootstrap’s framework will
be used

* For CSS Specs go to page 33
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Wireframes — Mobile

Map

[All farms A - Z]

[Fram img]

Your Farm Page

* For the mobile view the grid of the farms collapses to a single
column

¢ The user can scroll down to see all the farms
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Wireframes — Mobile

Nitty-Gritty img 1
[ Information Topic 2 ]
.
o
°
o
[ Title ]
Nitty-Gritty img 2
[ Information Topic 1 ]
.
[ ]
. [ Information Topic 3 ]
.
o
o
o
Nitty-Gritty img 1
Nitty-Gritty img 3
Nitty-Gritty Page Nitty-Gritty Page Cont.

* The Nitty-Gritty page has the same features on a mobile
view as it does on a desktop view

Nitty-Gritty img 3

[ Information Topic 4 ]

Nitty-Gritty Page Cont.
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Design Comps — Desktop

Your Farm Nitty-Gritty

OUR VISION

At Grazing Season we envision a world that is built upon sustainable practices. A world
where people have a food system that provides the best quality food without causing harm to

the and th Ve do this by providing people an

avenue to buy from lacal and sustainable faims. By buying local you get veal tood, grown
with Iove and the comfort of knowing that you are aiding in the support of your local

camimunity,

LOCAL TODAY, SUSTAINABLE TOMORROW.

ABOUT US

n g Grazing Seasan Is a way for people looking for a better food system to canneat to the
o 4

Landing Page Landing Page Cont.




Grazing Season
Version 01 publishec November 30, 2017 by Austin Davis

Design Comps — Desktop

ABOUT US

Grazing Seasan is a way for people looking for a better food system to connect to the
farmers who inable food. Our directory are family owned big

and small. Al of the farms have the same philosophy as we do when it comes to praducing
fo0d and they want to share their products with like minded people.

SIGN UP FOR OUR NEWSLETTER

sam

SUBSCRIBE

22015 Grasing Seasn - Al ighs s f "

Landing Page Cont.

24 of 44
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Design Comps — Desktop

Your Farm Nitty-Gritty

Your Farm Page
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Design Comps — Desktop

@ Your Farm Nitty-Gritty

A BETTER FOOD SYSTEM
- Lorem ipsum dolor sit amet, consectetur adipisicing ft, sed do elusmod tempor.

« Incidicunt ut labore et delare magna aliqua Ut enim ad minim veniam, quis nostrud

« Exercitation ullamco laboris nisi ut aliquip ex ea commado consequat duis aute irure.

« Idolor in veprenenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur

THE NITTY-GRITTY

SUSTAINABLE FARMING

- Larern ipsuim dolor sit amet., consectetur adipisicing elit, sed do eiusmod tempor

« Incididunt ut labore et dolore magna aliqua ut enim ad minim veniam, quis nostrud.

« Exercitation ullamco laboris nisi ut 2liquip ex ea commodo consequat duis aute irure.
FARM-TO-TABLE MOVEMENT

- Iolor in reprehenderit in voluptate vt esse cillum dolore eu fugiat nulla pariatur

- Larem ipsum dolor sit amet, consectetur adipisicing elt, sed do elusmod tempor.

« Incididunt ut labore et dolore magna aliqua ut enim ad minim veniam, quis nostrud.

- Exercitation ullamca labaris isi ut aliquip ex ea commoda consequat duis aute irure.

~ Idolar in reprenenderit in voluptate velit esse cilum dolore eu fugiat nulla pariatur

.
Nitty-Gritty Page Nitty-Gritty Page Cont.
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Design Comps — Deskto

« Lorem ipsurn dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor.
- Incididunt ut labore et dolore magna aliqua ut enim ad minim vaniam, quis nostrud
« Exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat duis aute irure.

« Idolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.

T — f

Nitty-Gritty Page Cont.
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Design Comps — Mobile

cn)

Your Farm  Nitty-Gritty
7T

OUR VISION SIGN UP FOR OUR
NEWSLETTER

At Grazing Season we envision a world that is built upon
sustainable practices. A world where people have a food
system that provides the best quality food without causing
harm to the environment and the surrounding communities.
We do this by providing people an avenue to buy from local
and sustainable farms. By buying local you get real food, sUBscRIBE
grown with love and the comfort of knowing that you are
aiding in the support of your local community.

©2016 Grazing Season — All Rigths Reservard

Landing Page Cont.

LOCAL TODAY,
SUSTAINABLE
TOMORROW.

ABOUT US

Grazing Season is a way for people looking for a batter
food system to connect to the farmers who produce
sustainable food. Our directory lists farms that are family
owned big and small. All of the farms have the same
philosophy as we do when it comes to producing food and
they want to share their products with like minded people.

Landing Page Landing Page Cont.
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Design Comps — Mobile

m Your Farm Nitty-Gritty
: P "

Bendy Brook Farm

Your Farm Page
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Design Comps — Mobile

%I}]ﬁ Your Farm Nitty-Gritty

‘ a 1 HAND lhﬁmks

THE NITTY-GRITTY

SUSTAINABLE FARMING
- Lorem ipsum dolor sit amst, consectetur adipisicing elit, sed do siusmod tempor.
- Incididunt ut labere et dolore magna aliqua ut enim ad minim veniam, quis nostrud.

- Exercitation ullamco labotris nisi ut aliquip ex ea commodo consequat duis aute irure.

- Idolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.

Nitty-Gritty Page

- Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempot.
- Incididunt ut Iabore et dolore magna aliqua ut enim ad minim veniam, quis nostrud.
+ Exercitation ullameco laboris nisi ut aliquip ex ea commoda consequal duis aute irure.

+ Idolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.

FARM-TO-TABLE MOVEMENT

- Lorern ipsun dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor.

- Incididunt ut labere et dolore magna aligua ut enim ad minim veniam, guis nostrud.

- Exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat duis aute irure.

- Idolor in reprehenderit in voluptats velit esse cillum dolore eu fugiat nulla pariatur.

Nitty-Grifty Page Cont.

+ Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor.
» Incididunt ut labore et dolore magna aliqua ut enim ad minim veniam, quis nostrud.
- Exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat duis aute irure.

- Idolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
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Nitty-Gritty Page Cont.
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Interactions
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Great!

Check your email for our
nawslatter

SIGN UP FOR OUR NEWSLETTER

LOCAL TODAY, SUSTAINABLE TOMORROW.

. ~ = 5 s [ —— .f v O

1. User arrives at Grazing Season 2. User scrolls down the page 2. User subscribes to Grazing Season’s newsletter

e From here the user can search for farms by city which ¢ The user can search for farms by city. *  When the user hits subscribe a success message pops up
takes the user to the Your Farm page. showing the user that they have successfully subscribed to

* The user can sign up for Grazing Seasons newsletter the newsletter.

* The user can scroll down the page for more content.
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search by miles w REE

0-30.

Martindale’s Natural Market [l Philly CowShare

1. When the user lands on Your Farm page

. User refines the search

. User hovers over farm image

¢ All of the farms are displayed in alphabetical order.

* The user can scroll through all of the farms or refine the
search.

When the user moves the mouse into the map a drop box
fades in allowing the user to refine the search to farms
within thirty miles or within fifty miles.

When the user clicks on a mile radiius it returns a limited
results list

The <h1> changes to reflect the mile radius.

When the user moves the mouse out of the map the drop
box fades out

Once the user hovers over the image of the farm a
transparent box slides up revealing the name of the farm,
the farm’s address, the farm’s phone number and icons
showing what the farm sell.

The user can click on the farm’s name sending the user
outbound to the farm’s actual site.

When the user moves out of the image the box slides
back down fo its original position.
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CSS Specs — Overview

¢ The front-end framework used for development is Bootstrap 3.
* This allows for a fast mobile first approach development.

* Bootstrap uses certain HTML elements and CSS properties that require the
use of the HTML5 doctype.

<IDOCTYPE htmI>
<htmllang="en">

</htmi>
All pages are designed on a 12 column grid system with a 30px gutter, 15px
left and 15px right.
¢ Forrapid development use the predefined class for each screen size.

Phones (< 768px)

* COl-xs-
* <img class="col-xs-12"...>
e Tablets (= 768px)
e colsm-
* Medium Desktops (= 992px)
* col-md-
* Large Desktops (= 1200px)
* col-lg-

+ In the example we use the class for extra small devices and give it a
column span of 12. Therefore the image will span 12 columns.

* An element can span 1 to 12 columns.

¢ In order to create the columns the element must be in a div with the
class “row".
<div class="row">
<img class="col-xs-12" id="hero-img-1" src="img/home-hero-img-1-4x.jog"
alt="Image one">
</div>

33 of 44

During development it is best to start with the small device column class.
Small grids expand to larger screens easier than larger grids intfo small
screens.

* For Bootstrap's documentation on their grid system go to
getbooftstrap.com/css/#grid

* The use of Bootstrap's Typography, Form, Button, and Helper classes
should be considered when developing the welbsite.

* The documentation for these classes can be found on:
» getbootstrap.com/css/#type
* getbootstrap.com/css/#forms
* getbootstrap.com/css/#buttons
» getbootstrap.com/css/#helper-classes

* Bootstraps’s CSS styles can be overridden by adding a unique class
name or id name to the element and then styling that element in the
project’s main CSS style sheet.
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CSS Specs

Grazing Season White Grazing Season Black Grazing Season Red

RBG: 225/ 225/ 225 RBG:0/0/0 RBG: 195/0/ 47

HEX: #ffffff HEX: #000000 HEX: #c3002f

Grazing Season Green Grazing Season Yellow Grazing Season Light Yellow
RBG: 119/ 188/ 31 RBG: 242/ 195/ 107 RBG: 253 /231 /173

HEX: #77bc1f HEX: #f2c36b HEX: #fde7ad
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CSS Specs

« Starting with the extra small

column class will allow the page
12 column grid to easily expand into larger
screens.

* However, depending on the view
port size and certain break points
other column classes might need
to be added.

|
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30px gutter
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CSS 12 Column grid
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CSS Specs

Landing Page

QL";X‘JXQ;:X Height Color
120px * Grazing Season Yellow
m—— 90px .......... . st ses e
75px ''''''''' * Crazing ééoson Red
—— 700px .......... . A v
........... 567px . Grazing ééoson White
- * Grazing Season White
G ON 6 ........... Seorchlnpuf ...... 2104px ........... 55px ......... e Grazing ééoson White
7 ............. Seorchbtn ........... l 28px 55px ''''''''' * Grazing §éoson Green
FIND YO LO AL FARM 7a Text - - ¢ Grazing Season White
8 ................ ng“ne ..................... ] wr éOOpx .......... . Grating ééqson liht YeIIo\;\} ........

=222 your oty | searen |z s Ted - - * GrozngSeasonRed
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CSS Specs

Landing Page Cont.

D Name Width Height Color
9 Home-hero- 100% 300px —
[ Hero img 2] img-2
s o o OSSR OO
10 Home-our- 311px 311px -
vision-img
11 Our vision 355px 96px ¢ Grazing Season Green
11a Text - - * Grazing Season Black
12 Home-hero- 100% 300px =
img-3

[ Our vision div ]

our ViSion 355px X 96px

[Our vision img 1]
311px X 311px

[Over vision text ]
577px X auto

[Heroimg 3]
100% X 300px

About Us
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CSS Specs

‘ Landing Page Cont.
About Us oo
D Name Width Height Color
14 About us 355px 96px ¢ Grazing Season Green
o eama ] l4a  Text - - » Grazing Season Black
15 Home-about-  311px 311px -
us-img

I 17 Home-hero-  100% -

[ About us text ] img_4

S77pxXauto Nl e e et
18 Searchinput  404px * Grazing Season White
19 Search btn 128px * Grazing Season Green

[ Hero imq

005 X oo 19a Text - - ¢ Grazing Season White
20 Sign up 100% 600px » Grazing Season Light Yellow

) 20a Text - - ¢ Grazing Season Red
[m;nﬁnﬁml Clty ] ‘ SEARCH Egga;c:g?l ....................................
P e 21 Email input 640px 55px e Grazing Season White

22 Subscribe btn 302px 70px ¢ Grazing Season Green
22a Text - - ¢ Grazing Season White
23 Footer 100% * Grazing Season Yellow
24 Copy right auto auto » Grazing Season Black
25 Socialmedia  52px 52px -

Social Social Social
media media media
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CSS Specs

Landing Page Success Message
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[ Success Message Modal ]
515px X 400px [Check SVG ]
90px X 90px

[ Success Message |
390px X 175px

[ Newsletter Success Message ]

[Button ]
265px X 70px

Modal
Check SVG
Message
Button

Text

515px
90px

390px
265px

400px
90px
175px
70px

Grazing Season White

Grazing Season Black
Grazing Season Red

Grazing Season White
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CSS Specs

[Logo]
90px X 90px

[Map]
960px X 520px

Map
[Allfarms A-Z]
[Framimg] [Framimg] [Framimg]
300px X 300px 300px X 300px 300px X 300px

Your Farm
D Name Width Height Color
1 Map 960px 520px -
...................... T|ﬂe<h1>oufooufo . Grozinék‘sk‘ééson oo
...................... Form|moge300px300px .
3a Green Bar - - * Grazing Season Green
3b Text 300px - * Grazing Season White
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CSS Specs

search by miles ~

31 -50 miles

[ Farms within thirty miles ]

[Framimg ]

Social Social Social
media media media

Your Farm Drop Down

D Name Width Height Color

1 Button 176px auto ¢ Grazing Season Green

la Menu - - ¢ Grazing Season White

b Text - - ¢ Grazing Season Black
2 ................ HoverText ................... o o . Grqzing';‘géason s
| 20 FOVERBED - - o (Croalig SSeEsn eles |
Your Farm Image Hover

D Name Width Height Color

1 Mask 300px 300px ¢ Grazing Season Green

la Address - - ¢ Grazing Season White

b Phone - - ¢ Grazing Season White

Number
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CSS Specs

Nitty-Gritty Page

[Logo] D Name Width Height Color
90px X 90px
1 Video 100% 345px * Grazing Season Light Yellow
background
318px -
- ¢ Grazing Season Red
auto =
- ¢ Grazing Season Green
5 Information 550px auto * Grazing Season Black

[ Title ]

[ Information div ]

[ Information Topic 1] 5a0px X auto

[ Information p ]
550px X auto

Nitty-Gritty img 1
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CSS Specs — Measurements

Nitty-Gritty img 1
100% X 300px

Nitty-Gritty Page Cont.

43 of 44

[Information div ]

[ Information Topic 2 ] 530px X auto

[ Information p ]
550px X auto

Nitty-Gritty img 2
100% X 300px

[ Information div ]

[ Information Topic 3 ] 530px X auto

[ Information p ]
550px X auto

D Name Width Height Color
6 Nitty-gritty- 100% 300px -
hero-img-1
7 Information 930px auto -
7a Text - - ¢ Grazing Season Green
8 Information 550px auto * Grazing Season Black
text
9 Nitty-gritty- 100% 300px -
hero-img-2
10 Information 930px auto -
10a Text - - e Grazing Season Green
11 Information 550px auto » Grazing Season Black

fext
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CSS Specs — Measurements

Nitty-Gritty Page Cont.

D Name Width Height Color
12 Nitty-gritty- 100% 300px =
Nitty-Gritty img 3 hero-img-3
13 Information 930px auto -
13a Text - - ¢ Grazing Season Green
14 Information 930px auto =
14a Text = = * Grazing Season Green

[ Information div ]

[ Information Topic 4 ] S0 X auto

[ Information p ]
550px X auto

Social Social Social
media media media




